




Spot Now:
For Smaller Operators
The Spot Now ad insertion system for small operators 

economically delivers SeaChange’s trademark reliability, 

scalability and extensibility for a fraction of the typical 

investment. Spot Now provides a single configurable hardware 

platform with all the processing power, data storage, fault 

tolerance and network connectivity necessary to deliver the 

best quality ad insertions. And like our traditional Spot system, 

Spot Now is interoperable with most major third party vendor 

systems.

The SeaChange Spot Now ad insertion system offers a fully 

featured entry-level linear ad insertion system for a fraction of 

the cost of a traditional Spot ad insertion system. With a very 

modest investment, small operators can move very quickly 

to establish new revenue streams with advertising with the 

peace of mind that they can pay as they grow. With Spot Now’s 

innovative 12 channel license pack strategy, operators can 

start ad insertion with 12 channels and grow to 48 channels 

quickly, seamlessly and economically. For operators who grow 

beyond the 48 channel capacity of Spot Now, SeaChange has 

an upgrade program for migration to the Spot linear

ad insertion system.

The Spot Now system comes bundled with:

• SeaChange Spot v5.0 software

• Spot MVL/DB combination unit 

• Spot Inserter (digital transport stream) 

• At least one 12 channel ad insertion license

• One year of maintenance and support

So how does it work?
SeaChange Spot is a completely automated process from the moment the insertion schedule is set and the 

spots are provided. It completes every task necessary for fulfillment without operator intervention as follows:

	 • A 3rd party splicer monitors the network feed for an embedded SCTE 35 
	   message indicating an upcoming commercial break

	 • The splicer notifies the inserter of the pending commercial break

	 • At the scheduled time, the inserter begins playing the commercial and sends 
	   a command to the splicer to insert the commercial into the network feed

	 • Once the commercial insertion is complete, the Spot system notes successful 
	   playout for verification and billing
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Insert SeaChange Spot
The SeaChange Spot ad insertion system is an intelligent 

and completely automated system that allows operators 

to offer advertisers regionally-targeted, brand-building 

opportunities on cable television. It opens doors to entirely 

new revenue streams from local and national advertisers 

who want local-focused campaigns rather than expensive, 

national promotions. 

Local ad insertion is not inserting advertisements into the 

local network’s stations; rather it is the local operators inserting 

advertisements into the cable network’s broadcasts. Targeting 

is done based upon pre-determined designated marketing 

areas (or DMAs) allowing advertisers to target advertisements 

to specific regions – a luxury not afforded to them with 

nationally broadcast advertisements.  

SeaChange Spot also provides tremendous upsell opportunities 

for operators since they can now promote additional services 

as well as premium television offerings based on different 

DMAs. SeaChange Spot has a proven heritage in allowing 

operators to maximize their ad targeting abilities and increase 

their advertiser’s efficiency. In fact, 70% of ad insertion 

systems used in the marketplace today are SeaChange Spot.

For operators who are looking for a way to effectively increase 

the advertising revenues in their operations, SeaChange 

Spot offers a cutting edge mix of software and hardware 

components that make it effortless to do so. SeaChange Spot 

allows you to open yet another revenue stream quickly and 

easily and scale effortlessly when the time comes to add 

additional channel capacity. Most importantly, SeaChange 

Spot is a completely automated system that integrates easily 

and will seamlessly fit into your day-to-day operations.

spot
n: a television advertisement, 
typically 30 seconds in length.

DMA 
n: (acronym: designated 
market area) a simple way 
of designating particular 
geographic markets for 
targeting. They are often 
ranked by population size. 
Note: DMA’s may also be 
referred to as “zones”.

avail
n: the advertising inventory 
“available” for purchase 
during a specific time period.  
 Also can refer to the breaks 
within normal network 
programming allotted to a 
cable system for insertion of 
local commercials.

Advertising 101:
SeaChange Professional Services
SeaChange has been in the ad insertion business 

for over 15 years – and we’re eager to put our 

expertise to work for our operator partners.  

Let our Professional Services team help your 

team to get up and running with minimal 

difficulty. From the moment you purchase 

SeaChange equipment, you’ll be joined by highly 

experienced field and network engineers and 

project managers charged with ensuring your 

successful implementation, whatever the size. 

Professional Services offer complete network and 

architecture design services, as well as project 

management service to implement this design.  

You’ll have the peace of mind knowing that we’re 

there if you need us. 

From the moment you purchase SeaChange equipment, 

you’ll be joined by highly experienced field and network 

engineers and project managers charged with ensuring 

your successful implementation, whatever the size. 

SCTE
n: (acronym: The Society of 
Cable Telecommunications 
Engineers) committee 
responsible for developing 
nationally accredited 
standards that support the 
cable telecommunications 
industry.

SCTE 35
n: standard digital message 
embedded in a broadcast 
stream that notifies the 
splicer that an ad insertion 
opportunity is approaching. 

SCTE 30
n: standard for all 
communication between 
the splicer and the inserter, 
this includes notifying the 
ad inserter to insert the next 
advertisement in its cue into 
the specified channel.

targeted linear 
advertising
(synonym: addressable 
linear advertising), 
n: building on traditional 
linear advertising, targeted 
linear advertising allows 
for the insertion of multiple 
advertisements during a 
single timeslot.  This allows 
for targeting to be done by 
demography in addition to 
geography.

Advertising 101:



A Proven Solution
SeaChange Spot is the pre-eminent television advertising delivery system. With Spot, 

our operator partners invented the cable advertising industry as we know it today. With over 

75,000 channels deployed worldwide inserting over 5 million advertisements each day, Spot 

continues to prove invaluable. With more than 60 million hours of advertising delivered – 

the very essence of a proven solution – why would you consider anything else?  

inserting over 5 million advertisements every day

Spot+
provides redundancy for Spot

The Spot Family of Products

Spot Software
schedules, manages and 
tracks the insertion work�ow 

Spot Management Station
monitors and manages the 
entire Spot system and receives 
and distributes schedules

Spot Database
stores schedules, logs,
veri�cations, con�gurations
and Spot tables

Master Video Library (MVL)
stores scheduled spots

Spot Inserter
cues ads for playback 

3rd Party Splicer
inserts local advertisements 
into a network feed 
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Things You Should Know
About Local Ad Insertion

The Internet’s promise of in�nite measurement and addressability 

has created the illusion that the web has become the preferred 

platform for advertising dollars.  Yet despite all the hype, the simple 

fact is that television – with its known model and proven track 

record for delivering solid ROI – is still the most powerful 

medium for advertising.  

Today, operators are bringing in more money 

with less e�ort with local ad insertion – 

the technology that enables operators 

to insert local advertisements into a 

cable channel’s national broadcast.  

How are operators cashing in?  

The answer is simple: 
7 out of 10 operators use 

the SeaChange Spot 
ad insertion system. 

about seachange

SeaChange International is a leading provider of software 
applications, services and integrated solutions that deliver 
a high-quality television experience across TVs, PCs and 
mobile devices.  By partnering with leading cable and 
telco companies, SeaChange enables in-home and mobile 
entertainment, as well as advanced advertising solutions, 
allowing broadband operators to differentiate their offerings 
and create strong customer loyalty.

Visit www.schange.com today. 
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